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regulations. The Department will
publish a notice of final results of this
administrative review, which will
include the results of its analysis of
issues raised in any such comments.

The Department shall determine, and
the Customs Service shall assess,
antidumping duties on all appropriate
entries. Individual differences between
U.S. price and FMV may vary from the
percentages stated above. The
Department will issue appraisement
instructions directly to the Customs
Service.

Notification of Interested Parties
This notice serves as a preliminary

reminder to importers of their
responsibility under section 353.26 of
the Department’s regulations to file a
certificate regarding the reimbursement
of antidumping duties prior to
liquidation of the relevant entries
during this review period. Failure to
comply with this requirement could
result in the Secretary’s presumption
that reimbursement of antidumping
duties occurred and the subsequent
assessment of double antidumping
duties.

This administrative review and notice
are in accordance with section 751(a)(1)
of the Act (19 U.S.C. 1675(a)(1)) and
section 353.22 of the Department’s
regulations.

Dated: November 20, 1996.
Robert S. LaRussa,
Acting Assistant Secretary for Import
Administration.
[FR Doc. 96–30623 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–DS–P

Exporters’ Textile Advisory
Committee; Solicitation for Members

The Exporters’ Textile Advisory
Committee was re-established effective
October 21, 1996.

The Committee provides advice and
guidance to Department officials on the
identification and surmounting of
barriers to the expansion of textile
exports, and on methods of encouraging
textile firms to participate in export
expansion.

The Committee shall consist of
approximately 35 members appointed
by the Secretary of Commerce to ensure
a balanced representation of textile and
apparel products. Representatives of
small, medium and large firms with
broad geographical distribution in
exporting shall be included on the
Committee. Members shall represent the
views of their companies, trade
associations and other entities on
matters that affect their business interest
in exporting.

The Committee shall function solely
as an advisory body in compliance with
the provisions of the Federal Advisory
Committee Act.

Persons interested in becoming
members are invited to submit a letter
to Troy H. Cribb, Deputy Assistant
Secretary for Textiles, Apparel and
Consumer Goods Industries, U.S.
Department of Commerce, Washington,
DC 20230 telephone: (202) 482–3737.
Letters must include the applicant’s
social security number, date of birth,
place of birth and home address. This
information is required to process a
records check to determine suitability
for membership.

Dated: November 26, 1996.
Troy H. Cribb,
Deputy Assistant Secretary for Textiles,
Apparel and Consumer Goods Industries.
[FR Doc. 96–30683 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–DR–F

Joint Projects With the U.S.
Commercial Centers in Sao Paulo,
Brazil, Jakarta, Indonesia, and
Shanghai, People’s Republic of China

AGENCY: U.S. and Foreign Commercial
Service, International Trade
Administration, Department of
Commerce.
ACTION: Notice of opportunity.

SUMMARY: The Department of Commerce
offers a unique opportunity for
nonprofit trade promotion organizations
to undertake a joint project with the
U.S. and Foreign Commercial Service
(US&FCS), the export promotion arm of
the U.S. Government, in three of the
world’s most promising Big Emerging
Markets: Brazil, Indonesia and the
People’s Republic of China. This joint
project features space sharing with the
US&FCS in the U.S. Commercial Centers
(‘‘Commercial Centers’’) in Sao Paulo,
Jakarta, and Shanghai to enhance
opportunities for joint project
participants to work toward shared
market development goals and assist
U.S. companies in-country.
FOR FURTHER INFORMATION CONTACT:
John Steuber, Director, U.S. Commercial

Center—Sao Paulo, Rua Estados
Unidos, 1812, Sao Paulo, SP. 01427–
002, Brazil

or
AMCONGEN—Sao Paulo, Unit 3502,

APO AA 34030, TEL: (55–11) 853–
2811, FAX: (55–11) 3061–0718,
INTERNET: JSteuber@doc.gov

Jon Kuehner, Director, U.S. Commercial
Center—Jakarta, Wisma Metropolitan
II, Third Floor, JL. Jendral Sudirman,
Jakarta 12920, Indonesia, TEL: (62–21)

526–2850, FAX: (62–21) 526–2855,
INTERNET, Jkuehner@doc.gov

Amy Chang, Director, U.S. Commercial
Center—Shanghai, Portman Shanghai
Centre, Suite 631, 1369 Nanjing West
Road, Shanghai, 200040 China, TEL:
(86–21) 6279–7640, FAX: (86–21)
6279–7649, INTERNET:
AChang@doc.gov.

SUPPLEMENTARY INFORMATION:
Commerical Center Concept: U.S.
Commercial Centers are enhanced U.S.
government export promotion programs
that provide, under one roof, expert
business counseling by frontline
Commercial Officers, a winning
collection of core trade promotion
programs, and an impressive array of
world class, in-house business facilities.
Commercial Centers are the only U.S.
government operations that are designed
physically and legally to share space on
a long-term basis with nonprofit trade
promotion entities who seek to build a
presence in one or more of these Big
Emerging Markets. US&FCS has
authority to enter into joint projects on
matters of mutual interest with public
organizations and establish U.S.
Commercial Centers overseas under 15
U.S.C. §§ 1525 and 4723a. Through joint
projects, nonprofit trade promotion
organizations can expand both the trade
promotion resources available to U.S.
companies as well as the number of U.S.
companies served at the Commercial
Center.

Eligible Participants: The U.S. and
Foreign Commercial Service seeks other
federal trade promotion agencies, state-
local economic development agencies,
nonprofit industry associations, and
other nonprofit trade promotion entities
to share space in the Commercial
Centers.

Features of Commercial Centers:
Commercial Centers are strategically
placed in the heart of the business
districts of Sao Paulo, Jakarta and
Shanghai to serve clients, U.S.
companies, and their business partners
in-county. While striving to adapt to
local business conditions and
opportunities, each Commercial Center
provides a consistent level of service
and access to core features. In
accordance with the authorizing
legislation, Title IV, Jobs Through
Exports Act of 1992, U.S. Commercial
Centers offer the following basic
features:

• All the core US&FCS export
promotion programs and services,
including expert business counseling,
advocacy, business-facilitation services;

• Long-term space-sharing for
nonprofit trade promotion partners,
such as other federal trade promotion
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agencies, state-local export development
offices, and nonprofit industry
associations;

• Fully equipped offices and
executive support services (in Sao Paulo
and Jakarta) for short-term use by U.S.
companies and trade promotion
organizations;

• Multipurpose rooms for
conferences, meetings, technical
seminars, product launches, receptions,
and other business functions;

• Exhibit or display areas, depending
on the market;

• Business Information Center,
offering an array of information
products, including up-to-the minute
commercial intelligence on trade leads
and opportunities, extensive market
research on leading sectors, on-line/CD–
ROM-based company and product
locators, and from the Sao Paulo Center,
accessibility from remote locations in
the U.S. and Brazil;

• Prime business location that
enhances access to prospective business
partners and clients.

Joint Project Opportunity in Sao Paulo,
Brazil

In July 1994, the first U.S.
Commercial Center was established in
Sao Paulo. Since then, agencies
including the U.S. Information Service,
the Foreign Agricultural Service, the
Export-Import Bank have helped put the
Commercial Center at the ‘‘center’’ of
the bilateral commercial dialogue by
holding key events such as government-
to-government meetings, technical
seminars, and business receptions there.
U.S. and Brazilian policymakers used
the Sao Paulo Commercial Center as the
primary vehicle for establishing the
U.S.-Brazil Business Development
Council (BDC), the bilateral forum for
government-private sector commercial
dialogue.

In February 1997, the San Paulo
Commercial Center will have four
private offices for long-term
participants. Each fully furnished office
is twelve square meters and the annual
contribution to participate in this joint
project is $15,000, which covers use of
a private office, common areas—
reception area and business information
center (commercial library). Use of the
multipurpose rooms and audio visual
equipment are available on a nominal
user-fee basis. For short-term use of
business facilities, please contact the
Commercial Center listed under the
‘‘For More Information’’ section or call
the Trade Information Center for a
program brochure at 1–800–USA–
TRAD.

Joint Project Opportunity in Jakarta,
Indonesia

The late Commerce Secretary Ronald
H. Brown officially opened the U.S.
Commercial Center in Jakarta during the
ministerial meetings of the Asia-Pacific
Economic Cooperation forum in
November 1994. Since its inception, the
Commercial Center has been a vehicle
for implementing regional events,
particularly those tied to the Alliance
for Mutual Growth, a Clinton
Administration initiative to promote
trade with the member countries of the
Association of Southeast Asian Nations.
The Jakarta Commercial Center has
helped link trade policy with trade
promotion by organizing policy
roundtables with technical seminars
where participating small- and medium-
size U.S. companies can demonstrate
technical expertise to host country
government policymakers and business
decisionmakers. Already positioned as
long-term participants are the California
Trade and Commerce Agency, and the
Foreign Agricultural Service, which
plans to establish its Agricultural Trade
Office within the Commercial Center
this year.

Located in the Jakarta World Trade
Center Complex, the Commercial Center
will have one newly renovated, fully
equipped office in March 1997. The
annual contribution of $12,000 for
participating in this joint project covers
the use of a private office and common
areas—reception area and Business
Information Center (Commercial
Library). Use of multi-purpose rooms
and audio visual equipment are
available on a nominal user-fee basis.

For short-term use of business
facilities, please contact the post listed
under the ‘‘For More Information’’ or
call the Trade Information Center for a
program brochure at 1–800–USA–
TRAD.

Joint Project Opportunity in Shanghai,
China

The U.S. Commercial Center in
Shanghai, established in July 1996, is
the first export-promotion facility of its
kind in the People’s Republic of China.
For the first time, U.S. state economic
development offices, operating under
the aegis of the Commercial Center, can
open a representative office in China.

Shanghai is located at the mouth of
the Yangtze River, the commercial
lifeline of Southeast China, reinforcing
this pivotal city’s role as the commercial
nexus that fits strategically between
Beijing, the administrative capital, and
the booming special economic zones in
the southern and eastern coastal
provinces. Placing the Commercial

Center in Shanghai, the financial hub of
all of China, positions U.S. companies
to compete in the entire Chinese
Economic Area, which comprise the
vast markets of China, Taiwan and Hong
Kong, which reverts to the Mainland in
1997.

The Shanghai Commercial Center
includes six private offices for long-term
space sharing. The US&FCS and several
prospective participants are in the final
stages of concluding the joint project
agreements for the majority of these
offices. Each fully furnished office is
130 square feet and the annual
contribution to participate in this joint
project is $40,000. Please contact the
post listed under the ‘‘For More
Information’’ or call the Trade
Information Center for a program
brochure at 1–800–USA–TRAD.

Short-Term Use of Commercial Centers
by U.S. Companies or Organizations

The joint project opportunity, which
features long-term space for periods of
one year, or longer, is designed to assist
nonprofit trade promotion organizations
achieve long-term market development
goals. The Commercial Centers in Sao
Paulo and Jakarta also offer short-term
use of business facilities to U.S.
companies and business organizations
on a user fee basis. For the latter group,
the Commercial Center provides an
ideal venue to achieve specific, short-
term business objectives: hold meetings
with prospective clients, potential
agents/distributors, local staff, conduct
market research, stage technical
seminars or product launches, or find a
local office. The length of time depends
on the specific business objectives and
proposals will be considered on a case-
by-case basis. The broad goal of
Commercial Centers is to offer clients a
unique package that combines US&FCS
counseling and trade programs and the
convenience of using in-house business
facilities—fully equipped offices,
meeting and conference rooms, exhibit/
display areas—at one site. The facilities
are made available to complement the
core US&FCS trade promotion programs
and services which are designed to help
U.S. companies export.

Submitting Proposal(s): Send your
written proposals to use the Commercial
Centers—on either a long-term or short-
term basis—to the Commercial Center
Director(s) for review. The Directors are
in the best position to suggest best uses
of the Commercial Center and the
viability of the proposals. Long-term
participants are asked to fax or mail a
synopsis (three pages maximum) of
market development plan(s) to the
Director(s) of the Commercial Center
listed above for review. Synopsis of
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market development plan must address
four items: 1) plans to assist U.S.
companies, particularly small- and
medium-size enterprises, do business in
the host country; 2) the role the
Commercial Center can play in the plan;
3) measurable goals, 4) a statement
indicating a willingness to share
performance results, such as success
stories; and 5) a timetable of milestones.

Companies and organizations who
seek to use the Commercial Centers on
a short-term basis are asked to send or
fax a letter to the Director(s) of the
Commercial Center outlining how the
Commercial Center can help them fulfill
their business goals.

All proposals will be considered on a
first-come, first-served basis. For the
convenience of clients, Commercial
Center brochures will be made available
through the Trade Information Center in
January.

For general inquires or requests for
export counseling on exploring business
opportunities in Brazil, Indonesia and
the People’s Republic of China and
neighboring markets, call 1–800–USA–
TRAD and ask the Trade Information
Center for the nearest US&FCS domestic
field office, referred to as the U.S.
Export Assistance Center, for individual
counseling.
Dolores F. Harrod,
Deputy Assistant Secretary for International
Operations.
[FR Doc. 96–30226 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–FP–M

National Institute of Standards and
Technology

Computer System Security and Privacy
Advisory Board; Meeting

AGENCY: National Institute of Standards
and Technology.
ACTION: Notice of meeting.

SUMMARY: Pursuant to the Federal
Advisory Committee Act, 5 U.S.C. App.,
notice is hereby given that the Computer
System Security and Privacy Advisory
Board will meet on Tuesday, December
10, Wednesday, December 11 and
Thursday, December 12, 1996 from 9:00
a.m. to 5:00 p.m. The Advisory Board
was established by the Computer
Security Act of 1987 (P.L. 100–235) to
advise the Secretary of Commerce and
the Director of NIST on security and
privacy issues pertaining to federal
computer systems. All sessions will be
open to the public.
DATES: The meeting will be held on
December 10, 11 and 12, 1996 from 9:00
a.m. to 5:00 p.m. in the Administration

Building, Lecture Room E on the 10th
and 11th; Lecture Room D on the 12th.
ADDRESSES: The meeting will take place
at the National Institute of Standards
and Technology, Gaithersburg,
Maryland 20899–0001.
AGENDA:
—Welcome and Overview
—Issues Update
—Public Key Infrastructure and Related

Issues
—Privacy/Data Protection/Electronic

Benefits Transfer
—Pending Business
—Public Participation
—Agenda Development for March

Meeting
—Wrap-Up
PUBLIC PARTICIPATION: The Board agenda
will include a period of time, not to
exceed thirty minutes, for oral
comments and questions from the
public. Each speaker will be limited to
five minutes. Members of the public
who area interested in speaking area
asked to contact the Board Secretariat at
the telephone number indicated below.
In addition, written statements are
invited and may be submitted to the
Board at any time. Written statements
should be directed to the Computer
Systems Laboratory, Building 820,
Room 426, National Institute of
Standards and Technology,
Gaithersburg, MD 20899–0001. It would
be appreciated if fifteen copies of
written material were submitted for
distribution to the Board by December 9,
1996. Approximately 20 seats will be
available for the pubic and media.
FOR FURTHER INFORMATION CONTACT: Mr.
Edward Roback, Board Secretariat,
Computer Systems Laboratory, National
Institute of Standards and Technology,
Building 820, Room 426, Gaithersburg,
MD 20899–0001, telephone: (301) 975–
3696.

Dated: November 20, 1996.
Samuel Kramer,
Associate Director.
[FR Doc. 96–30536 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–01–M

National Oceanic and Atmospheric
Administration

[I.D. 112196C]

Mid-Atlantic Fishery Management
Council; Meetings

AGENCY: National Marine Fisheries
Service (NMFS), National Oceanic and
Atmospheric Administration (NOAA),
Commerce.
ACTION: Notice of public meetings.

SUMMARY: The Mid-Atlantic Fishery
Management Council (Council) and its
Demersal Species Committee, together
with the Industry Advisory
Subcommittee and Atlantic States
Marine Fisheries Commission’s
(ASMFC) Summer Flounder, Scup, and
Black Sea Bass Board, and its
Comprehensive Management Committee
will hold public meetings.

DATES: The meetings will be held on
December 17 to December 19, 1996. On
December 17, the Council will meet as
a Demersal Species Council Committee
of the Whole, together with the Industry
Advisory Subcommittee and the
ASMFC Summer Flounder, Scup, and
Black Sea Bass Board, beginning at 8:00
a.m. On December 18, the Council will
meet from 8:00 a.m. until 4:00 p.m., at
which time the Comprehensive
Management Committee will meet until
5:00 p.m. On December 19, the Council
will meet from 8:00 a.m. until
approximately noon.

ADDRESSES: These meetings will be held
at the Holiday Inn SunSpree Resort,
39th Street and Atlantic Avenue,
Virginia Beach, VA 23451; telephone:
804–428–1711.

Council address: Mid-Atlantic Fishery
Management Council, 300 S. New
Street, Dover, DE 19901; telephone:
302–674–2331.

FOR FURTHER INFORMATION CONTACT:
David R. Keifer, Executive Director;
telephone: 302–674–2331.

SUPPLEMENTARY INFORMATION: The
purpose of these meetings is to prepare
recommendations for summer flounder
and scup recreational measures for
1997, discuss Amendment 10 to the
Summer Flounder, Scup, and Black Sea
Bass Fishery Management Plan (FMP)
and possibly adopt for public hearings,
have presentation on the Magnuson-
Stevens Act (which will include
discussion on essential fish habitat),
scoping of the Dogfish FMP with
possible adoption of the document for
staff to schedule scoping meetings,
review the role of the Comprehensive
Management Committee, and other
fishery management matters.

Special Accommodations

These meetings are physically
accessible to people with disabilities.
Requests for sign language
interpretation or other auxiliary aids
should be directed to Joanna Davis at
the Council at least 5 days prior to the
meeting dates.
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