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the Board of Governors. Interested 
persons may express their views in 
writing on the standards enumerated in 
the BHC Act (12 U.S.C. 1842(c)). If the 
proposal also involves the acquisition of 
a nonbanking company, the review also 
includes whether the acquisition of the 
nonbanking company complies with the 
standards in section 4 of the BHC Act 
(12 U.S.C. 1843). Unless otherwise 
noted, nonbanking activities will be 
conducted throughout the United States. 

Unless otherwise noted, comments 
regarding each of these applications 
must be received at the Reserve Bank 
indicated or the offices of the Board of 
Governors not later than November 17, 
2017. 

A. Federal Reserve Bank of Dallas 
(Robert L. Triplett III, Senior Vice 
President) 2200 North Pearl Street, 
Dallas, Texas 75201–2272: 

1. A.N.B. Holding Company, Ltd., 
Terrell, Texas, and The ANB 
Corporation, Terrell, Texas; to merge 
with G–6 Corporation, Mesquite, Texas, 
and thereby indirectly acquire First 
State Bank, Mesquite, Texas. 

Board of Governors of the Federal Reserve 
System, October 19, 2017. 
Ann Misback, 
Secretary of the Board. 
[FR Doc. 2017–23472 Filed 10–27–17; 8:45 am] 

BILLING CODE P 

FEDERAL RESERVE SYSTEM 

Change in Bank Control Notices; 
Acquisitions of Shares of a Bank or 
Bank Holding Company 

The notificants listed below have 
applied under the Change in Bank 
Control Act (12 U.S.C. 1817(j)) and 
§ 225.41 of the Board’s Regulation Y (12 
CFR 225.41) to acquire shares of a bank 
or bank holding company. The factors 
that are considered in acting on the 
notices are set forth in paragraph 7 of 
the Act (12 U.S.C. 1817(j)(7)). 

The notices are available for 
immediate inspection at the Federal 
Reserve Bank indicated. The notices 
also will be available for inspection at 
the offices of the Board of Governors. 
Interested persons may express their 
views in writing to the Reserve Bank 
indicated for that notice or to the offices 
of the Board of Governors. Comments 
must be received not later than 
November 7, 2017. 

A. Federal Reserve Bank of Atlanta 
(Kathryn Haney, Director of 
Applications) 1000 Peachtree Street NE., 
Atlanta, Georgia 30309. Comments can 
also be sent electronically to 
Applications.Comments@atl.frb.org: 

1. Gregory W. Griffith, Silver Spring, 
Maryland; Beverly Franklin Hales, 
Peachtree City, Georgia; Ethel Stephanie 
Stuckey Benfield, Atlanta, Georgia; 
Russell D. Franklin, Tallahassee, 
Florida; Jay Gould Stuckey, Los Angeles, 
California; Scott M. Stuckey, Los 
Angeles, California; Marietta Bryson 
Stuckey, Augusta, Georgia; W. S. 
Stuckey IV, Augusta, Georgia; James 
Austin Putnam, Eastman, Georgia; 
Williamson Elliott Putnam, Eastman, 
Georgia; Christine, S. Boland, 
Washington, DC; Michelle S. Stuckey, 
Atlanta, Georgia; Andrew Stuckey, 
Brookline, Massachusetts; Todd 
Giddens as Trustee of the LSF Family 
Trust, Dublin, Georgia, and Gregory W. 
Griffith as Trustee of the WSS Family 
Trust, Silver Spring, Maryland; to retain 
voting shares of Citizens Corporation, 
and thereby indirectly retain voting 
shares of Citizens Bank & Trust 
Company, both of Eastman, Georgia. 

B. Federal Reserve Bank of Chicago 
(Colette A. Fried, Assistant Vice 
President) 230 South LaSalle Street, 
Chicago, Illinois 60690–1414: 

1. Linda Sue Baier, individually and 
together with James Alan Bair, both of 
Fort Madison, Iowa as a group acting in 
concert; to retain voting shares of Fort 
Madison Financial Company and 
thereby indirectly acquire voting shares 
of Connection Bank, both of Fort 
Madison, Iowa. 

C. Federal Reserve Bank of Kansas 
City (Dennis Denney, Assistant Vice 
President) 1 Memorial Drive, Kansas 
City, Missouri 64198–0001: 

1. Susan Schardt, Kearney, Nebraska, 
individually, and as co-trustee of the 
following trusts: Brian Schardt Trust No. 
2; the Christina Nokelby Trust No. 2; the 
Kimberly Schardt Porter Trust No. 2; 
and the Rebecca Rathjen Trust No. 2, to 
acquire voting shares of Exchange 
Company, Kearney, Nebraska, and 
thereby indirectly acquire voting shares 
of Exchange Bank, Gibbon, Nebraska. 

In addition, Patricia Schardt, Deshler, 
Nebraska, has applied individually and 
as trustee of the Ronald P. Schardt 
Marital Trust and Ronald P. Schardt GS 
Exempt Marital Trust, to retain voting 
shares of Exchange Company, and for 
approval to join as a member of the 
Schardt Family Group acting in concert, 
which controls Exchange Company. 

Board of Governors of the Federal Reserve 
System, October 19, 2017. 

Ann Misback, 
Secretary of the Board. 
[FR Doc. 2017–23477 Filed 10–27–17; 8:45 am] 

BILLING CODE P 

FEDERAL RETIREMENT THRIFT 
INVESTMENT BOARD 

Sunshine Act Meetings 

EMPLOYEE THRIFT ADVISORY COUNCIL 
MEETING  
AGENDA: Employee Thrift Advisory 
Council, November 8, 2017, 10:00 a.m. 
(In-Person), 77 K Street NE., 
Washington, DC 20002. 
1. Approval of the minutes of the May 

31, 2017 Joint Board/ETAC meeting 
2. Thrift Savings Plan Statistics 
3. FY18 Budget 
5. Blended Retirement Update 
6. Participant Survey 
7. Withdrawal Project Overview 
9. New Business 
CONTACT PERSON FOR MORE INFORMATION: 
Kimberly Weaver, Director, Office of 
External Affairs, (202) 942–1640. 

Dated: October 25, 2017. 
Megan Grumbine, 
General Counsel, Federal Retirement Thrift 
Investment Board. 
[FR Doc. 2017–23619 Filed 10–26–17; 11:15 am] 

BILLING CODE 6760–01–P 

FEDERAL TRADE COMMISSION 

[File No. 162 3210] 

Victory Media, Inc.; Analysis To Aid 
Public Comment 

AGENCY: Federal Trade Commission. 
ACTION: Proposed Consent Agreement. 

SUMMARY: The consent agreement in this 
matter settles alleged violations of 
federal law prohibiting unfair or 
deceptive acts or practices. The attached 
Analysis to Aid Public Comment 
describes both the allegations in the 
complaint and the terms of the consent 
order—embodied in the consent 
agreement—that would settle these 
allegations. 

DATES: Comments must be received on 
or before November 20, 2017. 
ADDRESSES: Interested parties may file a 
comment online or on paper, by 
following the instructions in the 
Request for Comment part of the 
SUPPLEMENTARY INFORMATION section 
below. Write: ‘‘In the Matter of Victory 
Media, Inc., File No. 1623210’’ on your 
comment, and file your comment online 
at https://ftcpublic.commentworks.com/ 
ftc/victorymediaconsent/ by following 
the instructions on the web-based form. 
If you prefer to file your comment on 
paper, write ‘‘In the Matter of Victory 
Media, Inc., File No. 1623210’’ on your 
comment and on the envelope, and mail 
your comment to the following address: 
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Federal Trade Commission, Office of the 
Secretary, 600 Pennsylvania Avenue 
NW., Suite CC–5610 (Annex D), 
Washington, DC 20580, or deliver your 
comment to the following address: 
Federal Trade Commission, Office of the 
Secretary, Constitution Center, 400 7th 
Street SW., 5th Floor, Suite 5610 
(Annex D), Washington, DC 20024. 
FOR FURTHER INFORMATION CONTACT: 
Nikhil Singhvi (202–326–3480) and 
Stephanie Cox (202–326–2908), Bureau 
of Consumer Protection, 600 
Pennsylvania Avenue NW., Washington, 
DC 20580. 
SUPPLEMENTARY INFORMATION: Pursuant 
to Section 6(f) of the Federal Trade 
Commission Act, 15 U.S.C. 46(f), and 
FTC Rule 2.34, 16 CFR 2.34, notice is 
hereby given that the above-captioned 
consent agreement containing a consent 
order to cease and desist, having been 
filed with and accepted, subject to final 
approval, by the Commission, has been 
placed on the public record for a period 
of thirty (30) days. The following 
Analysis to Aid Public Comment 
describes the terms of the consent 
agreement, and the allegations in the 
complaint. An electronic copy of the 
full text of the consent agreement 
package can be obtained from the FTC 
Home Page (for October 19, 2017), on 
the World Wide Web, at https://
www.ftc.gov/news-events/commission- 
actions. 

You can file a comment online or on 
paper. For the Commission to consider 
your comment, we must receive it on or 
before November 20, 2017. Write ‘‘In the 
Matter of Victory Media, Inc., File No. 
1623210’’ on your comment. Your 
comment—including your name and 
your state—will be placed on the public 
record of this proceeding, including, to 
the extent practicable, on the public 
Commission Web site, at https://
www.ftc.gov/policy/public-comments. 

Postal mail addressed to the 
Commission is subject to delay due to 
heightened security screening. As a 
result, we encourage you to submit your 
comments online. To make sure that the 
Commission considers your online 
comment, you must file it at https://
ftcpublic.commentworks.com/ftc/victory
mediaconsent/ by following the 
instructions on the web-based form. If 
this Notice appears at http://www.
regulations.gov/#!home, you also may 
file a comment through that Web site. 

If you prefer to file your comment on 
paper, write ‘‘In the Matter of Victory 
Media, Inc., LLC, File No. 1623210’’ on 
your comment and on the envelope, and 
mail your comment to the following 
address: Federal Trade Commission, 
Office of the Secretary, 600 

Pennsylvania Avenue NW., Suite CC– 
5610 (Annex D), Washington, DC 20580, 
or deliver your comment to the 
following address: Federal Trade 
Commission, Office of the Secretary, 
Constitution Center, 400 7th Street, SW., 
5th Floor, Suite 5610 (Annex D), 
Washington, DC. 20024. If possible, 
submit your paper comment to the 
Commission by courier or overnight 
service. 

Because your comment will be placed 
on the publicly accessible FTC Web site 
at https://www.ftc.gov, you are solely 
responsible for making sure that your 
comment does not include any sensitive 
or confidential information. In 
particular, your comment should not 
include any sensitive personal 
information, such as your or anyone 
else’s Social Security number; date of 
birth; driver’s license number or other 
state identification number, or foreign 
country equivalent; passport number; 
financial account number; or credit or 
debit card number. You are also solely 
responsible for making sure that your 
comment does not include any sensitive 
health information, such as medical 
records or other individually 
identifiable health information. In 
addition, your comment should not 
include any ‘‘trade secret or any 
commercial or financial information 
which . . . is privileged or 
confidential’’—as provided by Section 
6(f) of the FTC Act, 15 U.S.C. 46(f), and 
FTC Rule 4.10(a)(2), 16 CFR 4.10(a)(2)— 
including in particular competitively 
sensitive information such as costs, 
sales statistics, inventories, formulas, 
patterns, devices, manufacturing 
processes, or customer names. 

Comments containing material for 
which confidential treatment is 
requested must be filed in paper form, 
must be clearly labeled ‘‘Confidential,’’ 
and must comply with FTC Rule 4.9(c). 
In particular, the written request for 
confidential treatment that accompanies 
the comment must include the factual 
and legal basis for the request, and must 
identify the specific portions of the 
comment to be withheld from the public 
record. See FTC Rule 4.9(c). Your 
comment will be kept confidential only 
if the General Counsel grants your 
request in accordance with the law and 
the public interest. Once your comment 
has been posted on the public FTC Web 
site—as legally required by FTC Rule 
4.9(b)—we cannot redact or remove 
your comment from the FTC Web site, 
unless you submit a confidentiality 
request that meets the requirements for 
such treatment under FTC Rule 4.9(c), 
and the General Counsel grants that 
request. 

Visit the FTC Web site at http://
www.ftc.gov to read this Notice and the 
news release describing it. The FTC Act 
and other laws that the Commission 
administers permit the collection of 
public comments to consider and use in 
this proceeding, as appropriate. The 
Commission will consider all timely 
and responsive public comments that it 
receives on or before November 20, 
2017. For information on the 
Commission’s privacy policy, including 
routine uses permitted by the Privacy 
Act, see https://www.ftc.gov/site- 
information/privacy-policy. 

Analysis of Proposed Consent Order To 
Aid Public Comment 

The Federal Trade Commission 
(‘‘FTC’’ or ‘‘Commission’’) has accepted, 
subject to final approval, an agreement 
containing a consent order from Victory 
Media, Inc. The proposed consent order 
has been placed on the public record for 
thirty (30) days for receipt of comments 
by interested persons. Comments 
received during this period will become 
part of the public record. After thirty 
(30) days, the FTC will again review the 
agreement and the comments received, 
and will decide whether it should 
withdraw from the agreement and take 
appropriate action or make final 
agreement’s proposed order. 

The respondent publishes print and 
online magazines and guides for 
servicemembers transitioning from 
military service to the civilian 
workforce. The respondent does 
business under the names G.I. Jobs and 
Military Friendly. Its Web sites include 
gijobs.com, militaryfriendly.com, and 
militaryspouse.com. Victory Media also 
maintains active social media accounts, 
including on Twitter, Facebook, 
YouTube, and LinkedIn, under handles 
such as ‘‘Military Friendly’’ or ‘‘G.I. 
Jobs’’ that attract military consumers. 

The respondent operates a search tool, 
School Matchmaker, at gijobs.com to 
help servicemembers find educational 
institutions in their fields of interest. 
The proposed complaint in this matter 
alleges that the respondent made claims 
that its Matchmaker tool searched 
schools that met respondent’s ‘‘military 
friendly’’ criteria. In fact, the tool 
searches only schools that pay to be 
included, whether respondent has 
designated them as ‘‘military friendly’’ 
or not. Thus, several schools not 
designated by the respondent as 
‘‘military friendly’’ are included in the 
Matchmaker search results. The 
proposed complaint alleges that the 
respondent’s misrepresentations 
regarding the scope of the Matchmaker 
search tool constitute a deceptive act or 
practice under Section 5 of the FTC Act. 
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Additionally, the FTC complaint 
alleges that the respondent, in certain of 
its articles, emails, and social media 
posts, misrepresented that its 
endorsements were independent and 
not paid advertising, and failed to 
adequately disclose that the content 
recommended schools that paid the 
respondent specifically to be promoted 
therein. The proposed complaint alleges 
that those misrepresentations and 
undisclosed paid recommendations 
constitute deceptive acts or practices 
under Section 5 of the FTC Act. 

The proposed order is designed to 
prevent the respondent from engaging in 
similar deceptive practices in the future. 

Part I prohibits the respondent from 
making any misrepresentations 
regarding the scope of any search tool, 
including whether the tool only 
searches ‘‘military friendly’’ schools. 
Part I further prohibits the respondent 
from making any misrepresentations 
about material connections between it 
and any schools, and from making any 
misrepresentations that paid 
commercial advertising is independent 
content. 

Part II requires the respondent, when 
endorsing schools (or preparing third- 
party endorsements of schools), to 
clearly and conspicuously disclose, in 
close proximity to the endorsement, any 
payments or other material connections 
between the respondent or the other 
endorser and the school. This disclosure 
requirement applies where consumers 
are likely to believe that such 
endorsements reflect the beliefs of the 
respondent or other endorser (and not 
the schools themselves). 

Parts III through VII of the proposed 
order are reporting and compliance 
provisions. 

Part III is an order distribution 
provision. Part IV requires the 
respondent to submit a compliance 
report one year after the issuance of the 
order, and to notify the Commission of 
corporate changes that may affect 
compliance obligations. Part V requires 
the respondent to create, for 10 years, 
accounting, personnel, complaint, and 
advertising records, and to maintain 
each of those records for 5 years. Part VI 
requires the respondent to submit 
additional compliance reports within 10 
business days of a written request by the 
Commission, and to permit voluntary 
interviews with persons affiliated with 
the respondent. Part VII ‘‘sunsets’’ the 
order after twenty years, with certain 
exceptions. 

The purpose of this analysis is to aid 
public comment on the proposed order. 
It is not intended to constitute an 
official interpretation of the complaint 

or proposed order, or to modify in any 
way the proposed order’s terms. 

By direction of the Commission. 
Donald S. Clark, 
Secretary. 
[FR Doc. 2017–23514 Filed 10–27–17; 8:45 am] 

BILLING CODE 6750–01–P 

DEPARTMENT OF HEALTH AND 
HUMAN SERVICES 

Centers for Disease Control and 
Prevention 

[60Day–18–0932; Docket No. CDC–2018– 
0094] 

Proposed Data Collection Submitted 
for Public Comment and 
Recommendations 

AGENCY: Centers for Disease Control and 
Prevention (CDC), Department of Health 
and Human Services (HHS). 
ACTION: Notice with comment period. 

SUMMARY: The Centers for Disease 
Control and Prevention (CDC), as part of 
its continuing effort to reduce public 
burden and maximize the utility of 
government information, invites the 
general public and other Federal 
agencies the opportunity to comment on 
a proposed and/or continuing 
information collection, as required by 
the Paperwork Reduction Act of 1995. 
This notice invites comment on a 
proposed information collection project 
titled Information Collection for 
Evaluation of Education, 
Communication, and Training Activities 
for Mobile Populations. This data 
collection will enable to evaluate its 
mobile populations and stakeholders 
communication, training, and education 
material’s effectiveness. 
DATES: CDC must receive written 
comments on or before December 29, 
2017. 

ADDRESSES: You may submit comments, 
identified by Docket No. CDC–2018– 
0094 by any of the following methods: 

• Federal eRulemaking Portal: 
Regulations.gov. Follow the instructions 
for submitting comments. 

• Mail: Leroy A. Richardson, 
Information Collection Review Office, 
Centers for Disease Control and 
Prevention, 1600 Clifton Road NE., MS– 
D74, Atlanta, Georgia 30329. 

Instructions: All submissions received 
must include the agency name and 
Docket Number. CDC will post, without 
change, all relevant comments to 
Regulations.gov. 

Please note: Submit all Federal 
comments through the Federal 

eRulemaking portal (regulations.gov) or 
by U.S. mail to the address listed above. 
FOR FURTHER INFORMATION CONTACT: To 
request more information on the 
proposed project or to obtain a copy of 
the information collection plan and 
instruments, contact Leroy A. 
Richardson, Information Collection 
Review Office, Centers for Disease 
Control and Prevention, 1600 Clifton 
Road NE., MS–D74, Atlanta, Georgia 
30329; phone: 404–639–7570; Email: 
omb@cdc.gov. 
SUPPLEMENTARY INFORMATION: Under the 
Paperwork Reduction Act of 1995 (PRA) 
(44 U.S.C. 3501–3520), Federal agencies 
must obtain approval from the Office of 
Management and Budget (OMB) for each 
collection of information they conduct 
or sponsor. In addition, the PRA also 
requires Federal agencies to provide a 
60-day notice in the Federal Register 
concerning each proposed collection of 
information, including each new 
proposed collection, each proposed 
extension of existing collection of 
information, and each reinstatement of 
previously approved information 
collection before submitting the 
collection to the OMB for approval. To 
comply with this requirement, we are 
publishing this notice of a proposed 
data collection as described below. 

The OMB is particularly interested in 
comments that will help: 

1. Evaluate whether the proposed 
collection of information is necessary 
for the proper performance of the 
functions of the agency, including 
whether the information will have 
practical utility; 

2. Evaluate the accuracy of the 
agency’s estimate of the burden of the 
proposed collection of information, 
including the validity of the 
methodology and assumptions used; 

3. Enhance the quality, utility, and 
clarity of the information to be 
collected; and 

4. Minimize the burden of the 
collection of information on those who 
are to respond, including through the 
use of appropriate automated, 
electronic, mechanical, or other 
technological collection techniques or 
other forms of information technology, 
e.g., permitting electronic submissions 
of responses. 

5. Assess information collection costs. 

Proposed Project 

Information Collection for Evaluation 
of Education, Communication, and 
Training Activities for Mobile 
Populations (OMB Control Number 
0920–0932, Expires 7/31/2018)— 
Extension—National Center for 
Emerging and Zoonotic Infectious 
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